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Who is LOCUS?

* Only organization
working directly on
behalf of developers
and investors of
walkable urban,
transit-oriented and
smart growth
development.

‘ - ) Smart Growth Amerlca
‘ 'ngNgbh ods Great Togethe

LOCUS




How is the Real Estate Market Changing”



TRANSPORTATION 2125 DEVELOPMENT

We first build our transportation system

and then it molds our metro regions
- Modification of Winston Churchill quote
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TRANSPORTATION 2525 DEVELOPMENT
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the beginnini; of another
structural shift

—[ The Pendulum Swings in How America Invests ]—
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WHAT’S THE PRIMARY REASOIN FOR MARKET
DEMAND FOR WALKABILE URBAN PLACESS

Television as a reflection of how
we want to live... then & now.




LOCATION AND FORM MATTER: WHO MOVES THERE

Attracting new residents

Young professionals

64% of college-
educated 25- to 34-
year-olds looked for a
job after they chose the
city where they wanted

to live.

- U.S. Census




LOCATION AND FORM MATTER: WHO MOVES THERE

Attracting new residents

Three qualities attach
people to a place:

« Social offerings:
entertainment and

places to meet;

 How welcoming a

place is;

* Physical beauty and
green spaces.

Gallup poll of 43,000 people in 26 communities




OTHER REASONS FOR MARKET DEMAND
FOR WALKABLE URBAN PLACES

. have become empty nesters and soon
retirees, starting in 2012 in big numbers

of Households in /

o

target WU NELG

ONLY 14% of new households over next 20 years will
have chlldren [ & Lhou

. with drivable sub-urbanism; “More is Less”
e Creative Class demanding the option of urbanism

« Expense of maintaining the household fleet of cars
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DEMAND PREFERENCE

Source: Dr, Jonathan Levine, University of Michigan
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U.S. HOUSEHOLD SPENDING:
Average, Drivable, & Walkable

@

y 9 | P 4

*Source: Center for Neighborhood Technology
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Smart Growth/Walkable Urban Places

are leferent & Complex to Manage
E equkeNASikiRedrskilset.
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...The Economics of WalkUPS
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The WalkUP Wake-Up Call:

lanta

By Christopher B. Leinberger

The George Washington University
School of Business
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walkUPs in the atlanta metro area:

established, emerging, & potential
Ce )

Douglas

WalkUP Type || Favored Quarter
I Estabiished Marta Rail Lines

‘ f B Emerging  mimim BeltLine (future)
/ P Potential  ——— Highways

Rogkdale
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the 7 types
of walk ups
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walk ups vs. drivable sub-urban
average rents per sq. ft.
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share of income property

over the last 3 real estate cycles

2008>

Income Property = Office, Retail, Apartment, and Hotel
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Dc: The WalkUP
Wake— Up Call
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wa |k ups:
district vs suburbs

42%

in the District of Columbia

49%

of total square footage
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product mix of
dc’'s walk ups

4.1 Billion sq. ft. of real estate
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Income Producing |"%-Y

(office, apartment, retail, institutional
and all other non-for-sale real estate)

e

.....

Walk UPs = 29%

of income producing properties
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the 4 income property catagories
over the past 3 cycles

2009

49%

in walk ups

OFFICE
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office space was the

driver of the trend

MI9.9.0's;

20008 200
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rental apartments
in walk ups

MI9.90's
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average office rent
for walk ups
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by Walk UPs
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tor sale residential
& [ ]
in the region

67%

(single family, townhouses,
and condominiums)

only 3%

in Walk UPs
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values of for-sale housing
in walk ups
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rents by

product type
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average performace

)

by economic level
Walk Score: +6.22 points
Office rent: +$7.28/square foot annually
Retail rent: +$6.71/square foot annually

Rental apartmentrent:  +$6.22/square foot annually
For-sale housing price ~ +$113/square foot

GOLD
WALK SCORE:
86-92

SILVER
WALK SCORE:

COPPER 78-85
WALK SCORE:
70-77
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Washington

West
End
L "eaddnanenidas
DOWNTOWN 3600

VA.

— Alexandria
3 MILES

ol l:l [:}

West End
+205%

MclLean, Va.
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Denver
Highlands
@

w
DOWNTOWN

5 MILES
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Highlands +137%
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Capitol
Hili

m DOWNTCAWN

Lake
Washingtaon

S5 MILES

) PER SQUARE FOOT

Change in value,
1996-2011

(all figures ir
2012 dollars):

Capitol Hill +79%
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Atlanta
Alpharetta

GA.

DOWNTOWN
= Grant
® Park 5MILES

Alpharetta

Grant Park
+20%
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Columbus

Worthington
OHIO

Short North

=
DOWNTOWN

2 MILES

Worthington Short North
+163%

] LOCUS: RESPONSIBLE REAL-ESTATE DEVELOPERS & INVESTORS




s this only for the “BIG CITY”?



America Over The Next Generation

Sugurban IPA:}Santa Momca‘% =.:f§;‘7g"~“\ B Suburban! Denver. Lakewood &

G
W
3
3

.' '- L .
# (" < NS N

& e !\ J)\ \ ko:l‘
ST 3 o G o, N VT S | ¥

-1 et £

"= ; »
" 8 F Eoa {
=

‘.q;"n LOCUS: RESPONSIBLE REAL-ESTATE DEVELOPERS & INVESTORS




walkable urbanism used to be
a niche market
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Thank Youl!
More information, please visit:

Christopher Coes,
Managing Director,
LOCUS: Responsible Real Estate Developers and Investors

Twitter: @christophercoes




